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What is Copyright? newspaper licensing agency

O Is copyright is crucial ?
C Who does it protect ?

C Is the protection adequate ?
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The Creative Industries newspaper licensing agency

C Creative industries contribute £54.8 billion to UK economy
8% of GDP
C Copyright is the unique asset at the heart of these business

C Copyright is an enabler to making content available
C  Protects creators — the source of cultural heritage
C FACT estimate £ 100’s millions lost in 2005
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Copyright newspaper licensing agency

C Everything is a subset of IP
O Copyright is a balance between private rights and public interests
C» Enables creators to provide services to customers for a fair return

C Da Vinci Code — fair balance between idea and copying
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Copyright newspaper licensing agency

C Public interest is not synonymous with content for free
C» Creators need protection

C» Creators need fair incentive

C Public needs successful media

C Music industry an interesting parallel

C  Widespread infringement threatened the existence of the industry
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Copyright newspaper licensing agency

C Technological change brings fresh issues

C Digital medium makes all of us rights holders and users
C Government periodically reviews appropriateness of law
C  Gowers Review to check developments needed

C Copyright is a fact of life and no more so than in the PR industry
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Background to the NLA newspaper licensing agency

C» Before the photocopier cuttings were from the original copy
C Proliferation of the photocopier made it simple to copy

O Results in lost sales and infringement

C  NLA created to manage on behalf of publishers

C Digital moves the problem on
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The Role of NLA newspaper licensing agency

C Key role of NLA is enable publishers to work collectively for the
benefit of copyright users

C Without NLA, PR’s would have difficulty accessing the material they
need:

Licence required from each individual publisher

Terms would vary

Some publishers may choose not to grant licences
Costs would vary

Could result in more hassle, cost or simply infringement

C Or simply buy 100’s of copies every day (publishers would prefer)....
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The Law and NLA newspaper licensing agency

C Copyright Act (CPDA 1988) creates ‘Collecting Societies’

C» Law recognises that there is a public interest in allowing IP owners to
sell licences on a collective basis

O ‘Collecting Society’ is a universal model used in music industry
(PRS), books (CLA) and all over the world

C  Regulated by Copyright Tribunal
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Role of NLA newspaper licensing agency

C The NLA provides a simple one-stop shop for users
C» It protects publishers copyright
O It provides a fair reward for publishers

O It reduces costs of administration for both users and publishers
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NLA and PR Industry newspaper licensing agency

C NLA has new management

C» Strong desire to improve relations

C  Recognise mutual respect is key
for copyright

for PR role and functional needs

C Open to dialogue

April 2006
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Who needs licensing? newspaper licensing agency

C The principles are straightforward

CIf an organisation copies then it requires a licence

C The more it copies, the more it pays — only fair

C Paper or Digital

C Simple annual renewal

C»  Assurance that your organisation is compliant
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We understand that communication needs improving flewepeper lcensindggency

O Improving communications

C Making scheme easier to understand

C»  Better materials — ‘Survival Guide’

© PRCA members helpline

C Simpler scheme for small PR’s

C We want feedback and ideas
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newspaper licensing agency
Fespact for Copyright

Education is important

C NLA provides solutions to those organisation that wish to copy
newspaper articles

C Campaign in national press to raise awareness of issue

C We will offer advice to any organisation
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D ig ital newspaper licensing agency

C Publishers want tighter control of material to limit in infringement
O Users want better digital copies

C Emailing of PDF’s withdrawn

C  eClips database launched

C  NLA wants to encourage trend to digital delivery
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eCli PS newspaper licensing agency

C  eClips is a database of newspaper cuttings
C It uses the publisher original electronic file

C It removes need to scan newspapers to create a digital image
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What do PRs/PROs want? newspaper licensing agency

C The convenience of digital

C News International available digitally

O Archive rights

C Sharper images

C» Better search success

Less hassle
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